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Company Overview:
StatSheet is a digital media company leveraging a proprietary content generation platform capable of automatically transforming massive amounts of historical and real time data into highly relevant, analysis-rich narrative content.  The company’s first exposition of this technology is a network of 345 separate sports sites – one for every Division 1 college basketball program in the US.  Each site provides full coverage for individual teams, complete with game recaps, game notes, game previews, injury updates, players of the week, and other useful information and analysis.  These full length articles are generated automatically with no human writing or intervention.  
This automated process greatly increases publishing efficiency and makes it possible to provide in-depth coverage for “long-tail” events and teams on a profitable basis while also providing an unmatched level of analysis for more popular teams, players and coaches.  StatSheet has coined the acronym “ZInCC” – Zero Incremental Cost of Content – to reflect an approach to content development that can scale beyond the limitations of traditional journalism.  The platform is agnostic with respect to genre and the company plans to address other markets for which normalized data is available.  

The Problem:

StatSheet addresses two important problems:

· The traditional media model can only cost justify coverage of certain events and teams.  Those teams and events with smaller audiences are typically covered sporadically by local press or have no coverage at all.  Large numbers of people (in aggregate) with affinity to these teams and events must rely on dry data or low caliber writers and bloggers for analysis of their favorite team.  

· Traditional journalists do not have the time or resources to adequately build deep analysis on team performance, coach performance, fan sentiment, etc., especially in the context of historical information and statistics.  Additionally, traditional sports journalists oftentimes have difficulty asking the right in-depth questions and finding answers to these questions in a timely manner.  These issues apply to all teams and sports, regardless of audience size or fan base.  
The StatSheet Solution:
The StatSheet platform combines a proprietary approach to creating narrative content from normalized data with an advanced database of over 500 million historical sports statistics.  The resulting technology is capable of providing content for hundreds, even thousands of individual sites catering to specific fan bases.  StatSheet addresses the aforementioned problems in the following ways:
· StatSheet’s platform requires no human interaction with available historical or real time data in order to deliver high quality coverage of these events.  Local and hyper local events can be covered with the same quality of analysis a fan might find around a team or event with a much larger audience.  Because the incremental cost to cover these events is near zero, the typical cost barriers to long tail coverage do not exist.    
· The platform is capable of running multiple analyses against thousands of variables to derive interesting statistics, correlations, and records for any team or player.  Analysis of this magnitude is virtually impossible for a journalist to replicate, especially given the typical time constraints under which a typical sports journalist works. 
Market Overview:
StatSheet is addressing a large and growing market.  According to eMarketer, revenues for U.S. sports sites will reach $3.0 billion in 2012, up from $1.5 billion in 2007.
Revenue Model:
StatSheet’s primary revenue model is focused on an effort to build audience scale across a network of sites and monetization of this audience via digital advertising.  The company is also exploring opportunities to syndicate content and provide licensed access to the StatSheet platform.  
Management Team / Board of Directors:

· Robbie Allen (CEO)
· Cisco Distinguished Engineer

· Dual Masters from MIT (Eng Mgmt and Civil Eng)

· Author or co-author of ten technical books from O’Reilly
· Adam Smith (VP Finance and Operations)

· VP & Director, Square Roots – Square 1 Financial

· VP – Council for Entrepreneurial Development 

· Joe Procopio (VP Product Engineering)
· Founded Intrepid Company, technical and management consulting

· Over 15 years architecting web-based apps and web communities
· Scott Frederick (Board Member, Venture Partner - Valhalla Partners)
· Greg Foster (Board Member, CEO - BrightWhistle)

· Lister Delgado (Board Observer, Partner - IDEA Fund)

Competitors:

Competitors include a large number of traditional sports media properties (e.g. ESPN, Fox Sports) as well as early stage start-ups (e.g. Narrative Science).  Differentiators with traditional media players are evident in the aforementioned problem / solution descriptions.  Start-ups in the space tend to focus on processing of real time data and have less powerful engines to take advantage of historical and contextual data.  
Fundraising:

StatSheet raised a seed round of funding in May 2010 led by Valhalla Partners.  The company is in the process of raising Series A financing.  































































































































































